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v oblasti podpory regionalnich produktd, spolufinancovanému
7 Evropského socidlniho fondu v Opera¢nim programu lidské zdroje
a zaméstnanost se podafilo navazat spolupraci s fadou organizacf

i jednotlived, ktefi se vénuji podpore mistnich produktd prostiednictvim
jejich znaceni a navazujicich aktivit. Pfesto, ze smyslem znaceni mistnich

¢i regionalnich produktd je zviditelnéni jejich jedinec¢nosti, vychodiska,

piistupy, pfilezitosti i problémy jsou — jak potvrdil i realizovany projekt —

v celé Evropé velmi podobné.

Sdileni zkuenosti mize prispét k efektivnéjsimu vyuzivani zdrojd

a vzdjemné inspiraci. Ackoli mistn{ producenti mohou jen stézf obstat
v soucasné globdlIni konkurenci, zachovanf a rozvoj udrzitelného
podnikanf s pfirozenou vazbou na obec ¢i region znamend prilezitost
pro jednotlivé podnikatele a zarover hodnotu pro mistni spolecenstvi,
kterou ocenf i ndvstévnici regionu.

Thanks to the project Experience sharing and formation of the
international platform in the field of regional products support,
co-financed from the European Social Fund within the Operational
Programme Human Resources and Employment, cooperation was
established among many organisations and individuals who work

in supporting local products through branding and related activities.
Although branding of local and regional products aims at emphasising
the products’ uniqueness, the project that has been implemented all
over Europe showed that starting points, approaches, opportunities
and problems are very similar in the whole continent.

Experience sharing can therefore contribute to the effective use
of sources and to mutual inspiration. Although local producers can
hardly stand up to the present global competition, preservation and
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development of sustainable business with a natural link to the neigh-
bourhood community and region brings opportunities for individual
businesspeople and, at the same time, a great value for the local
community that the visitors to the region will appreciate.

Potencial regionu

HadrianQv val, kdysi rusny koridor, ktery vede jednou z nejizasnéjsich
scenérif v Britanii, je nynf ztélesnénim kofend mistni kultury. Partnerstvi

a vzdjemné vyhodné vztahy pomahaji vyuzit potencial historické
pamatky pro dalsi ekonomicky a socidlni rozvoj mistnich spolecenstvi.
Viyrobci i obchodnici maji zdjem se zapojit do systému mistnich produktd,
propagovat tak ryzi chut tohoto regionu a umoznit svym zékaznikim
koupi dérkd, které jim budou tento kraj pfipominat.

(ulie Sloan, Hadrian’s Wall Heritage, Anglie)

Potential of the region

Hadrian's Wall was once a busy corridor, running through some of the
most stunning scenery in Britain — the roots of local culture. Partnership
and mutual benefit help in realising the potential of the heritage

to contribute to economic and social benefit of local communities.
Producers and retailers are keen to get involved with the scheme to
promote a taste of the region and to enable visitors to buy gifts that
remind them of the area.

(Julie Sloan, Hadrian’s Wall Heritage, England)

Moznosti pristupu na trh

Pro jednotlivé vyrobce nebo femesliniky je ¢asto velmi obtizné najit pro
své produkty dostatecny odbyt. Regionalnfznaceni poskytuje Ucinnou
rozvojovou strategii na podporu existujicich vyrobctl a vytvafeni novych

mistnich firem. Nabizf prilezitost pro spole¢né marketingové aktivity diky
lepsimu pristupu k novym zpdsoblm uplatnéni na trhu a pokryti vétsi
skupiny spottebiteld.

(René de Bruin, Nadace pro regiondini produkty v Nizozemsku)

Access opportunities to markets

For individual producers or handicraftsmen it is often very difficult to build
up a market for their products successfully. Regional branding provides
a valid development strategy to support producers and to create new
local businesses. It offers an opportunity for collective marketing
activities, in order to have better access to new market channels and to
reach a larger consumer group.

(René de Bruin, The Netherlands' Foundation for Regional Products)

Spolecne hledani rovnovahy

Podstata toho, co nabizi udoli Barycze, spocivé v mimoradné krase
pfirody a krajiny, ktera dosud nebyla poznamendna soucasnosti, kde se
uchovaly jedine¢né tradice a Zivotnf styl zaloZzeny na peclivé rovnovéze
mezi lidskou ¢innostf a svétem pfirody. Chce-li idoli Barycze dat
dohromady silny a celistvy turisticky program, musi se zaméfit na tyto
specialni znaky. Pokud se budeme fidit témito hlavnimi atributy, bude
udoli Barycze stavét na své vlastni sile a naplIni tak ocekavanf turistd a odlisf
se od toho nejlepsiho, co mlze nabidnout konkurence.

(Marta Kamiriska a Juliet D. Golden, Nadace Udoli Barycze, Polsko)

Joint seeking for a balance

The essence of Barycz Valley's offer rested in the extraordinary nature,
and landscapes not yet overrun with contemporaneity where unique

traditions and lifestyles were based on striking a careful balance between
human activities and the natural world. To put together a strong,
integrated tourist program, the Barycz Valley had to focus in on these
special traits. By zooming in on and being guided by these principal
attributes, the Barycz would be building on its own strengths, while
meeting tourists' expectations and differentiating itself from the best the
competition has to offer.

(Marta Kamiriska and Juliet D. Golden, the Barycz Valley Foundation, Poland)

Spoluprace na mezinarodni urovni

Dobrym pfikladem spojeni znacek z vice zemi je projekt Evropské
znédmky teritorialni kvality, ktery zastie$uje znaceni ve Spanélsku, Francii,
Itélii a Recku. Tato iniciativa mé silny integra¢ni charakter, protoze vede

k zakladanf sfti spolupréce, a to jak uvniti kazdého regionu, napfic sektory
a mezi vefejnym a soukromym sektorem, tak i na teritoridlni a nadnérodni
drovni.

(Cecilia Antonelli, Asociace Eviopské zndmky teritoridini kvality, Spanélsko)

The cooperation
at international level

The project of the European Territorial Quality Mark can serve as a good
example of merging brands from multiple countries under the umbrella
of unique system. It connects branding in Spain, France, Italy and Greece.
The initiative has a strong integrating approach through the establish-
ment of cooperation networks both within each region, across sectors
and between public and private sector, as well as territorial and transna-
tional level.

(Cecilia Antonelli, European Territorial Quality Mark Association, Spain)
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Regionalni znaceni v Ceské republice

Hlavnim cilem regiondlniho znaceni mistnich produktd je zviditelnit
tradi¢ni regiony, zndmé napf. svou zachovalou prirodou, lidovymi
tradicemi nebo historif. m V kazdém z nich vznikla regionalnf znacka
pro vyrobky, kterd zarucuje vedle jejich kvality a Setrnosti k prirodé
predevsim jejich plivod a vazbu na urcité vyjimecné Gzemi. m Znacenf
je urceno nakupujicim pffimo v regionech - turistdim, kterym pomaha
objevovat region a uZivat si jeho atmosféru novym netradi¢nim
zpUsobem, a mistnim obyvateldim, kteff mohou ndkupem znacenych
vyrobkd podporovat ,své" mistnf vyrobce. ® Vyrobci ziskajf diky znacce
rdzné vyhody, zejména jednotnou propagaci své produkce, nové
kontakty a moznost novych forem spoluprace.

Regional Branding in the Czech Republic

The main goal of local product branding is to promote traditional
regions, well known e.g. for their preserved nature, folk traditions and
history. m In every one of them, the regional brand was established for
products to guarantee their quality and friendliness to the environ-
ment, but most of all their origin and relation to a certain extraordinary
territory. ® Branding is intended to help customers who shop in the
regions, i.e. tourists, who can discover the region and enjoy it in a new,
unusual way, and local people, who can support “their”local producers
by buying branded products. m The producers get different advantages
together with the brand, especially unified promotion of their products,
new contacts and new forms of possible co-operation.

Tradice

[1]1 Nejstarsi plsobici pivovar na Moravé vyrabi pivo nezaménitelné chuti
klasickou technologif budovanou po staleti generacemi sladku.
Pivovar Cernd hora (MORAVSKY KRAS regiondini produkt®)

[2] Zeli se v trodné oblasti Podkrkonosi péstuje dle kronik jiz od r. 1882.
Vyhlasené kysané zeli se vyrabi podle staroceské receptury.
ZD Podchlumi Dobrd Voda (PODKRKONOS] regiondini produkt®)

[31 Vamberk je centrem ¢eského
krajkarstvi jiz od sedmnéctého
stoletf, kdy se sem toto femeslo
rozsifilo z Flander.

Jana Stefkovd (ORLICKE HORY
origindini produkt®)

Tradition

[11 The oldest brewery in Moravia uses the traditional production
technology built by generations of brewers for centuries.
The Cernd hora brewery (MORAVSKY KRAS regional product®)

[2] According to chronicles,
cabbage has been grown in
the fruitful region of Podkrko-
nosi (Giant Mts. foothills) since
1882.

The Farm "Podchlumi Dobrd Voda”
(PODKRKONOS! regional product®)

[3] The town of Vamberk has
been the centre of Czech lace
makers from 17th century
when this handicraft came
here from Flanders.

Ms. Jana Stefkovd (ORLICKE HORY
original product®)

Mistni suroviny

[4] K vyrobé suchych vazeb je
vyuzivan mistni prirodni material,
ktery pochazi z luk a pfirody
Poodri.

Zdenka Pjatkanovd (MORAVSKE
KRAVARSKO regiondini produkt®)

[5] Dreva, kamene a dalsich prirod-
nich materidll se nase duse asi
nikdy nepfeji.

Jaroslav Pechdcek (JESENIKY
origindIni produkt®)

[6] Raritou nékterych sezén je med z kastanu, kakostu obecného a velice
oblibeny med ze svazenky ¢i rzéku.
Veelarskd farma Veletov (POLABI regiondlni produkt®)

Local raw materials

[4] Local natural raw materials that come from the
meadows and nature of the Odra Valley (Poodf) are
used to make dry bunches.

Ms. Zdenka Pjatkanovd (MORAVSKE KRAVARSKO regional
product®)

[51 Our soul will never be tired of wood, stone and
other natural materials.
Mr. Jaroslav Pechdcek (JESENIKY original product®)

[6] Some seasons bring a very rare honey from
chestnut or geranium and very popular honey from
phacelia or Crimson clover.

Honey farm of Veletov (POLABI regional product®)

Rucni prace
[71 Dila pana Tasovského jsou zastoupena v soukromych sbirkdch, na

vyznamnych stavbéch a pamatkach v Ceské republice i zahrani¢f.
Pavel Tasovsky (VYSOCINA regiondini produkt®)

[81 Zhotovuiji pfedevsim trojrozmérné objekty technikou smycek (jako
kdyz Sijete jehlou) tak, jak to snad nikdo jiny nedéla.

Ladislav Slechta (KRKONOSE origindini produkt®)

[91 Nase vyrobky jsou soucasti nejen himalajskych expedic, ale také
vyprav do Antarktidy ¢i exotickych oblasti.
Sport Schwarzkopt, s.r.o. (SUMAVA origindin produkt®)

[101 Pro svij kraj se snazim rukodélnou krasu hanécké vysivky uchovat,

predat a dlouholetou praxi jiz i sama podle ziskanych motivd vytvofit.
Jarmila Vitoslavskd (HANA regiondini produkt®)

Handmade work

[71 Artworks by Mr. Tasovsky are displayed in private collections, impor-
tant buildings and historical monuments both in the Czech Republic
and abroad. Mr. Pavel Tasovsky (VYSOCINA regional product®)

[81 | made mainly 3D objects, using the springle techni-
que, which resembles sawing with a needle, in a way
perhaps nobody else does.

Mr. Ladislav Slechta (KRKONOSE original product®)

[91 Our products are a part of Himalayan
expeditions as well as travels to the
Antarctica or exotic areas.

Sport Schwarzkopf, Ltd. o B ”
(SUMAVA original product®) s

[1011 try to preserve the handmade
beauty of Hana embroidery for my
region, to hand it over and create my
own, according motifs | collect.

Ms. Jarmila Vitoslavskd (HANA regional
product®)

Jedinecnost

[111 Od nepaméti pfipravovana horaly
pro svatecni chvile, napdl med,
napUl koralka, pul sladkého, pdl
ostrého. MAMA Z TATOM — gorol-
sko miodula - legenda, kterd
ofila..

David CzyZ (GOROLSKO SWOBODA
regiondlni produkt®)

1121 Ceskému Svycarsku je prezdivano
,Krajina podstavkovych domd’”.
Jedine¢na lidova architektura
kombinuje roubenou slovanskou
konstrukci a némecké hrazdént.
Jaroslav Safr a Jan Krdl (CESKOSASKE SVYCARSKO regiondini produkt®)

[131 V malebném mésté Stramberk si méiZete pochutnat na kiehkych
Stramberskych usich. Tésto obsahuje 6 a7 11 druhl kofenia med.
Frantisek Subert (Vyrobeno v BESKYDECH®)

Specificity

[111 From time out of mind, highlanders have prepared it for special
moments — half-honey and half-spirit... a half being sweet, the other
half being sharp. MAMA Z TATOM is a legend that revived...

Mr. David Czyz (GOROLSKO SWOBODA regional product®)

[12] The Bohemian Switzerland is called “region of half-timbered houses".
The unique folk architecture combines timbered Slavic structure
and timber framework that is typical for German regions.

Mr. Jaroslav Safr & Mr. Jan Krdl (CESKOSASKE SVYCARSKO regional product®)

[131 In a quaint town of Stramberk, you can relish crispy Ears of Stramberk.
Honey and six to eleven kinds of spices are added to the pastry.
Mr. Frantisek Subert (Made in BESKYDY®)




